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About the 2016 Girls Speak Up! Project 
 
In October 2016, Girl Scouts of Eastern Iowa and Western Illinois (GSEIWI) hosted the sixth annual            
Girls Speak Up! project, open to girls who were registered Girl Scouts in grades 2-8 in fiscal year 2016. The 
online survey consisted of questions reflecting the quality of a girl’s Girl Scout Leadership Experience 
(GSLE),  her achievement of the desired outcomes of Girl Scouting, and her satisfaction with the program. 
This information is a reflection of Girl Scouts of Eastern Iowa and Western Illinois’ fulfillment of its promise to 
girls: to bring the Girl Scout mission and council vision to life. 
 
 Our Mission: Girl Scouting builds girls of courage, confidence, and character, who make the world              

a better place. 
 
 Our Vision: Our vision is to provide every girl the opportunity to join Girl Scouts, and when she does, we 

will exceed her expectations. 
 
Report Summary 

In 2016, girls responded to measures of their Girl Scout Leadership Experience in ways nearly identical to the 
results from the 2015 Girls Speak Up! survey, and similarly to the local 5-year average. This shows a         
consistency in program delivery within Girl Scouts of Eastern Iowa and Western Illinois. The introduction of 
new national measures for 2017 will result in new targets for outcome achievement, Girl Scout process      
integration, and satisfaction, nationally and locally.  See Insights, page 12. 
 
Methodology  

 
In October 2016, 180 girls in grades 2-8 participated in the Girls Speak Up! project. This reflects a 25%       
response rate from the 979 girls who were invited to participate in the project. This sample size reflects a 6% 
margin of error and a 95% confidence level for the corresponding girl membership for fiscal year 2016. Girl 
Scout Brownies were underrepresented and Girl Scout Juniors were overrepresented. Participants were    
eligible to receive incentives for their confidential participation. See Table 1, below. 
 
 

Table 1: Grade Level Distribution 
Grade 2-3                                    

(Brownie) 

Grade 4-5                                 

(Junior) 

Grade 6-8                                     

(Cadette) 

Survey Sample  
n=180 

27% 
48 

42% 
42 

56% 
31 

Eligible Population 
N=979 

23% 
225 

52% 
506 

25% 
248 

Girl Membership: Grades 2-8 
FY2016 = 12,209 

41% 
4,964 

30% 
3,602 

30% 
3,643 
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Girl Scout Leadership Experience Outcomes 
 
Through the end of the 2016 membership year*, the success of the Girl Scout Leadership Experience (GSLE) 
has been measured through 15 outcomes, grouped into three keys areas for leadership development 
(“leadership keys”): 
 Discover: Girls understand themselves and their values and use their knowledge and skills to explore the 

world. 
 Connect: Girls care about, inspire, and team with others locally and globally. 
 Take Action: Girls act to make the world a better place. 
 
GSLE outcome achievement increased in 2016 from 2015. The average achievement was 61% for            
Discover outcomes, 68% for Connect outcomes, and 53% for Take Action outcomes. This resulted in an   
overall average achievement of 61%, a 2% increase from 2015.          
 
Overall achievement levels were 69% for Girl Scout Brownies, 64% for Girl Scout Juniors, and 49% for Girl 
Scout Cadettes. Compared to the 2010 Girl Scouts of the USA (GSUSA) baseline for these grade levels, 
council GSLE outcome achievement was 1% below the baseline for Brownies, 6% below for Juniors, and 5% 
below for Cadettes.  
 
The following GSLE outcomes showed the highest levels of achievement in 2016, averaged across all    
measured grade levels: advance diversity (82%), develop strong sense of self (81%), feel connected to their 
communities (77%), develop positive values (72%), and develop healthy relationships (71%). The lowest   
levels of GSLE outcome achievement occurred in the following areas: develop critical thinking (46%), identify 
community needs (50%), gain practical life skills (50%), advocate for self and others (51%), promote          
cooperation and team building (53%), and educate and inspire others to act (53%). This list is similar to that 
from previous years. 
 
Compared to the five-year (2012-2016) average of council outcome achievement, in 2016, the GSLE         
outcomes related to developing healthy relationships, advancing diversity, and feeling connected to their    
community showed growth (up 5%, 4%, and 4%, respectively), while promoting cooperation and team       
building and resolving conflicts showed a decline (down 7% and 6%, respectively). See Table 5, page 13. 
 
* Starting with membership year 2017, the Girl Scout outcomes have been refined to a set of five outcomes. 
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Girl Scout Processes 
 
The Girl Scout Leadership Experience (GSLE) is accomplished through successful implementation of three 
processes: 
 Cooperative Learning: Girls share work toward a common goal as well as knowledge and skills in an     

atmosphere of respect and cooperation. 
 Girl-Led: Girls make decisions and choices about what they do and how they do it.  
 Learning by Doing: Girls have opportunities for hands-on activities followed by reflection and                          

discussion time. 
 
The Girl Scout processes describe how to design and implement a program of activities and experiences for 
girls that will result in the outcomes listed above. High-quality process experiences have been shown to     
improve outcome achievement, satisfaction, and retention.  
 
The average percent of girls having a high-quality experience related to Cooperative Learning was 38%, 30% 
for Girl-Led, and 26% for Learning by Doing. This is slightly higher than 2015. 
 
High-quality process experiences were reported by 31% of Girl Scout Brownies, 35% of Girl Scout Juniors, 
and 28% of Girl Scout Cadettes. This resulted in an overall average of 31%, similar to the last few years. 
Compared to the 2013 Girl Scouts of the USA (GSUSA) baseline for these grade levels, local high-quality 
process experiences were below baseline for all grade levels. The overall average for the council was 2%   
below the national average. 
 
Girls reported that they were most likely to learn by working with girls (44% average), talk about what they 
learned (39%, up 10% from 2015), take the lead on activities (35%, up 12%), and work together to solve 
problems (33%). Girls were least likely to always spend more time doing than talking (14%) and help decide 
what they do and how they do it (24%, down 6%). See Table 6, page 13. 
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Girl-Focused Outcomes 
 
The most common reason girls say they join Girl Scouts is for “fun activities” (84% of responses, GSEIWI                    
Girl Interest Survey, 2008). While exploring the outdoors, earning awards, being with friends and making new 
ones, completing crafts and games, and helping others are all different expressions of fun, a more              
elemental definition is needed.  
 
To this end, two primary elements of “fun” have been identified: 
 Risk — A suggestion of the unknown; exposure to new activities or new ways of doing things 
 Harmlessness — Safe; causing no harm—physically, emotionally, mentally, or socially 
 
In addition, two secondary elements of “fun” have been identified: 
 Balance — The primary elements must be in balance. If the harmlessness outweighs the risk, boredom is 

created. If the risk outweighs the harmless, fear is created. This explains why, among any group of                     
people, the same activity may be perceived as fun, boring, or frightening. 

 Progressive Risk — With repeat exposure to an activity that was originally perceived as fun, the                                
perception of the harmlessness increases and the perception of risk decreases. The element of the                          
unknown must increase with each repeat exposure in order to maintain the perception of fun.  

 
On average, 63% of girls reported they always felt safe and supported by the other girls and adults in          
Girl Scouting. Girls were most likely to trust the adults they work with (79% average) and be encouraged by 
the other girls during attempts at something new (46%). However, on average, only 24% of girls reported     
always having new experiences in Girl Scouts and only 23% (down 9% from 2015) were always encouraged 
to try familiar things in new ways. This lack of balance between the primary elements of fun puts the Girl 
Scout program in jeopardy of being perceived as boring. 
 
Despite this disparity, high levels of fun were reported by 50% of Girl Scout Brownies, 40% of Girl Scout     
Juniors, and 39% of Girl Scout Cadettes. This resulted in an overall average of 43%, similar to 2015. This 
question set is unique to the council; no baseline from Girl Scouts of the USA currently exists. See Table 7, 
page 14. 
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Girl Satisfaction 
 
Previous council research has shown that its members believe that Girl Scouting is what you do and who you 
do it with, not where you are; Girl Scouting happens in the safe and nurturing environment which the        
members create, not the environment to which they come. With this in mind, several measures were            
included in the Girls Speak Up! project related to the girls’ satisfaction with the people and the activities that 
they encountered during their Girl Scout experience. 
 
The average percent of girls highly satisfied with the people they interacted with during their Girl Scout                  
experience was 63%. High satisfaction with the people and the activities they encountered was reported by 
71% of Girl Scout Brownies, 55% of Girl Scout Juniors, and 56% of Girl Scout Cadettes (up 14% from 2015). 
This resulted in an overall average of 61%.  
 
Compared to the 2015 baseline for these grade levels from Girl Scouts of the USA (GSUSA), Brownies were 
9% below baseline, Juniors were –3% below, and Cadettes were 2% below baseline (up 14% from 2015). 
The overall average for the council was 5% below the national average. 
 
Girls reported that they were very likely to recommend Girl Scouts to a friend (67%), they always enjoyed 
coming to Girl Scouts (65%, up 7% from 2015), they always feel like they belong at Girl Scouts (65%), and 
the things they do at Girl Scouts were always fun or interesting (45%). See Table 8, page 14. 
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Take a Closer Look: Secure Customer Index and Net Promoter Score 
 
The measures for girls’ customer satisfaction allowed the council to calculate its Secure Customer Index    
and Net Promoter Score, two approaches to measuring customer satisfaction and loyalty. See Table 2,      
below. 
 
 The Secure Customer Index® looks at the number of customers who choose the highest possible                  

responses to each of three measures of satisfaction and loyalty. A secure customer is one who is very      
satisfied with the product/agency, definitely will continue to use the product/agency in the future, and defi-
nitely would recommend the product/agency to others. Secure customers were found in 58% of Girl Scout 
Brownies (up 11% from 2015), 64% of Girl Scout Juniors (up 23%), and 61% of Girl Scout Cadettes (up 
39%). This resulted in an overall average Secure Customer Index of 58%, up 22% from 2015. 

 
 The Net Promoter Score® looks at the likelihood of the customer to recommend the organization. Based 

on their scores, respondents are grouped into Promoters (score 9–10), Passives (score 7–8), and         
Detractors (score 0–6). The Net Promoter Score is the percentage of promoters minus the percentage of 
detractors, resulting in a score which can range from -100 to 100. The Net Promoter Score was 73 for Girl 
Scout Brownies (down 15 points from 2015), 47 for Girl Scout Juniors (down 14), and 49 for Girl Scout 
Cadettes (up 26). This resulted in an overall average Net Promoter Score of 56, similar to 2015. 

 
The percent of girls strongly disagreeing with any of the statements below continues to remain low                   
(no more than 3%) across the measured grade levels. However, as the grades increase, girls are less likely to 
strongly agree with the  statements and are more likely to agree or disagree with the statements.  

Table 2: Secure Customer Index and Net Promoter Score 
Grade 2-3 

(Brownie) 

Grade 4-5                                 

(Junior) 

Grade 6-8 

(Cadette) 
Average 

Satisfaction:                                                                                              
Most of the things we do at Girl Scouts                                     

are fun or interesting to me. 

Strongly Agree 50% 43% 43% 45% 

Agree 42% 43% 41% 42% 

Disagree 8% 14% 14% 12% 

Strongly Disagree 0% 0% 2% 1% 

Retention:                                                                                                        

I enjoy coming to Girl Scouts. 

Strongly Agree 79% 57% 59% 65% 

Agree 19% 31% 30% 27% 

Disagree 2% 12% 9% 8% 

Strongly Disagree 0% 1% 2% 1% 

Loyalty:                                                                                                                 

I would recommend Girl Scouts to a friend. 

Strongly Agree 77% 62% 63% 67% 

Agree 19% 23% 23% 22% 

Disagree 2% 14% 11% 9% 

Strongly Disagree 2% 1% 3% 2% 

Net Promoter Score 73 47 49 56 

Secure Customer Index 58% 64% 61% 58% 
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Valuing School 
 
Agencies that provide youth with extracurricular programs are increasingly asked to show how                                 
participation in their programs is positively impacting academic learning. With this in mind, several measures 
were included in the 2015 Girls Speak Up! project related to the how girls in Girl Scouts value academic 
learning. 
 
High value of academic learning was reported by 89% of Girl Scout Brownies, 84% of Girl Scout Juniors, and 
73% of Girl Scout Cadettes. This resulted in an overall average of 83%.  
 
Compared to the 2011 baseline for the upper grade levels from Girl Scouts of the USA (GSUSA), Juniors 
were slightly (1%) above baseline and Cadettes were slightly (-2%) below baseline. The overall average for 
the council was 3% above the national average with Girl Scout Brownies included and 1% above the           
national baseline with them excluded, as there is no national baseline for Girl Scout Brownies. 
 
Girls reported that it was important they planned to go to college (87%), understood their schoolwork (86%), 
and would use what they learned in school later in life (75%). See Table 9, page 15. 
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Supportive Relationships 
 
Previous council research has shown that its members believe that Girl Scouting is what you do and who you 
do it with, not where you are; Girl Scouting happens in the safe and nurturing environment which the        
members create, not the environment to which they come. In addition, those that surround girls on a regular 
basis have a significant impact on their success in life. With this in mind, several measures were included in 
the Girls Speak Up! project related to the girls’ satisfaction with the people and the activities that they          
encountered during their Girl Scout experience. 
 
Supportive relationships were reported by 79% of Girl Scout Brownies, 64% of Girl Scout Juniors, and 65% of 
Girl Scout Cadettes. This resulted in an overall average of 69%. This is similar to 2015.  
 
Compared to the 2010 baseline for the upper grade levels from Girl Scouts of the USA (GSUSA), Juniors 
were 14% below baseline and Cadettes were 8% below baseline. The overall average for the council was 6% 
below the national average with Girl Scout Brownies included and 10% below the national baseline with them 
excluded, as there is no national baseline for Girl Scout Brownies. 
 
Girls reported they were most likely to receive encouragement from family members (84%) and Girl Scout 
adults (77%). They were least likely to have encouragement and support from friends (51%) and teachers 
(65%). See Table 10, page 15. 
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Take a Closer Look: Outcomes Related to Academic Success 
 
Several of the Girl Scout Leadership Experience (GSLE) outcomes are related to social-emotional                    
characteristics that are believed to support academic success in the classroom. These characteristics include: 
confidence, a growth mindset (being open to skill development as opposed to thinking that skills are innately 
“fixed”), healthy relationships, problem-solving, cooperation and teambuilding, and civic engagement.         
Together, these characteristics help girls develop their fullest potential and provide a solid foundation for     
academic success. See Table 3, below.  
 
Looking at these six outcomes specifically, the average achievement was 68% for Discover outcomes, 62% 
for Connect outcomes, and 56% for Take Action outcomes. This is a average of 62% achievement, slightly 
above the average of 61% for all GSLE outcomes. (See page 4.) 
 
Achievement levels were 73% for Girl Scout Brownies, 60% for Girl Scout Juniors, and 54% for Girl Scout   
Cadettes.  Compared to the GSUSA baseline for these specific outcomes, achievement at all grade levels fell 
short, with an overall deficit of 5%. 
 
The following outcomes showed the highest levels of achievement in 2016, averaged across all measured 
grade levels: confidence (81%), healthy relationships (71%), and civic engagement (58%). The lowest              
levels of outcome achievement occurred in the following areas: cooperation and teambuilding (53%), growth 
mindset (55%), and problem-solving (55%). 

Table 3: Girl Scout Leadership Experience Outcome — Academic Success Achievement FY2016 

Leadership Key      

and Key Score 
GSLE Outcome — Academic Success 

Grade 2-3 

(Brownie) 

Grade 4-5                                 

(Junior) 

Grade 6-8 

(Cadette) 
Average 

Discover Talents     
and Values                            

68%  

Girls have a strong sense of self. 81% 93% 69% 81% 

Girls seek challenges. 75% 44% 46% 55% 

Connect to Others 
and Community                     

62% 

Girls develop positive social networks. 91% 44% 77% 71% 

Girls promote cooperation and team building. 36% 67% 57% 53% 

Girls think critically and resourcefully. 65% 57% 42% 55% 
Take Action to        
Make the World                    
a Better Place              

56% Girls connect and engage with their community. 88% 55% 30% 58% 

 Grade Level Average 73% 60% 54% 62% 

 2010 GSUSA Baseline 75% 67% 59% 67% 

 Deviation -2% -7% -5% -5% 

 

Notes: GSUSA baseline data displayed is limited to the outcomes listed. For a full list of GSUSA baseline data for GSLE outcomes, see Table 5. 
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Insights 
 

 The 2016 Girls Speak Up! project showed several areas of continued success for Girl Scouts of Eastern Iowa 
and Western Illinois, as girls reported expected levels of outcome achievement (61%), satisfaction (61%),    
supportive relationships within and outside of Girl Scouts (69%), and value for academic learning (83%). In   
addition, Girl Scout activities have a high influence on the majority of Girl Scout Juniors (56%) and Cadettes 
(55%). 

 

The 2016 Girls Speak Up! project also confirmed several areas still needing improvement. The key scores for 
each of the Girl Scout processes remain low (cooperative learning 38%, girl-led 30%, and learning by doing 
26%), as well as the key score for progressive risk (23%). These number show that the majority of the girl 
membership is not experiencing the ideal Girl Scout Leadership Experience, and the council is not yet     
achieving its mission to exceed a girl’s expectations. See 2013 Girls Speak Up! report for more discussion.  
 

In both cases (successes and challenges), these percentages are nearly identical to the results from the 2015 
Girls Speak Up! survey, and very similar to the 5-year average, indicating that these levels of achievement may 
be targets for future years. However, it must be noted that this—and any—annual survey project captures a 
“snapshot in time” of girls’ achievement, and fluctuations in achievement levels from year to year are expected, 
as the survey participants—and the experiences they bring with them—will also vary year to year. 

 
 Past research has shown the positive impact that fun (defined as progressively-challenging activities in a          

supportive environment) and the Girl Scout processes (cooperative learning, girl-led, and learning by doing) 
have on a girl’s recruitment, satisfaction/retention, and outcome achievement. Outcomes—the benefit to girls—
are achieved through participating in Girl Scout activities. Therefore, the goal of all Girl Scout activities should 
be to help girls develop these skills and behaviors (the “what”), in a way that is engaging, supportive, and 
grows with girls (the “how”). If these critical aspects are missing from Girl Scout activities, then the participating 
girls cannot reach their full potential. 

 
Sources: “How Girl Scouting Benefits Girls” Girl Scout Research Institute (2014), “Girls Speak Up: 2013 Report” Girl Scouts of 
Eastern Iowa and Western Illinois (2013), “Girl Interest Survey” Girl Scouts of Eastern Iowa and Western Illinois (2008) 

 
 In 2015-2016, the Girl Scout Research Institute (GSRI) refined the national GSLE outcomes, reducing them to 

a set of five by identifying those that most strongly communicate the unique impact that Girl Scouting has on 

girls today and since our founding. The new measurement tool uses consistent indicators and response scales 

for all levels of Girl Scouting.  

 

This simplified national program model will allow Girl Scouts of the USA and Girl Scout councils across the  

nation to tell a more succinct and consistent Movement-wide story about the impact of Girl Scouting on girls. In 

addition, the consistent measurement tool may buffer against the pattern of decline in outcome achievement 

across grade levels, possibly due to the progressively-nuanced nature of the former measurement tool.  

 

The annual Girl Scout Voices Count survey—hosted by GSRI—will provide outcome achievement results at the 

national and council level, beginning in spring 2017. Based on 2016 measurement tools and Girls Speak Up! 

results, local outcome achievement may average across the grade levels as follows: strong sense of self          

= 81%, positive values = 72%, challenge seeking = 55%, healthy relationships = 71%, and community problem 

solving = 60% (calculated as an average of feeling connected to community, identifying community needs,    

resourceful problem solving, and feeling empowered to act), with an overall average of 56%. 
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Table 5:  Girl Scout Leadership Experience Outcomes — Achievement 2012-2016 FY2016  

Leadership Key 

and Key Score 
GSLE Outcome 

Grade 2-3 

(Brownie) 

Grade 4-5                                 

(Junior) 

Grade 6-8 

(Cadette) 
Average Average 

Discover                    
Talents and               

Values                          

61%  

D1: Develop Strong Sense of Self 81% 93% 69% 81% 80% 

D2: Develop Positive Values 57% 75% 85% 72% 73% 

D3: Gain Practical Life Skills 81% 56% 13% 50% 50% 

D4: Seek Challenges 75% 44% 46% 55% 57% 

D5: Develop Critical Thinking 48% 49% 41% 46% 43% 

Connect to      
Others and      
Community       

68%  

C1: Develop Healthy Relationships 91% 44% 77% 71% 66% 

C2: Promote Cooperation & Team Building 36% 67% 57% 53% 60% 

C3: Resolve Conflicts 59% 73% 45% 59% 65% 

C4: Advance Diversity 85% 81% 80% 82% 78% 

C5: Feel Connected to their Communities 82% 87% 62% 77% 73% 

Take Action to 
Make the World    
a Better Place  

53%  

TA1: Identify Community Needs 71% 53% 25% 50% 47% 

TA2: Are Resourceful Problem Solvers 65% 57% 42% 55% 56% 

TA3: Advocate for Self & Others 56% 62% 35% 51% 55% 

TA4: Educate & Inspire Others 63% 62% 35% 53% 54% 

TA5: Feel Empowered to Act 88% 55% 30% 58% 62% 

 Grade Level Average 69% 64% 49% 61% 61% 

 2010 GSUSA Baseline 70% 69% 54% 64%  

 Deviation -1% -5% -5% -3%  

Table 6: Girl Scout Processes — High-Quality Experiences FY2016 

Process Key               

and Key Score 
Indicator Statement 

Grade 2-3 

(Brownie) 

Grade 4-5                                 

(Junior) 

Grade 6-8 

(Cadette) 
Average 

Cooperative 
Learning                             

38% 

In Girl Scouts, I learn by working with other girls. 40% 49% 42% 44% 

In Girl Scouts, girls work together to solve problems. 42% 34% 23% 33% 

Girl-Led                       

30% 

In Girl Scouts, adults let girls help decide what we do and how we do it. 35% 16% 21% 24% 

In Girl Scouts, I get to take the lead on activities. 15% 41% 49% 35% 

Learning                           
by Doing                          

26% 

In Girl Scouts, we do things; we don’t just talk about them. 27% 7% 7% 14% 

In Girl Scouts, when we finish a project, we talk about what we learned. 25% 64% 28% 39% 

 Grade Level Average 31% 35% 28% 31% 

 2013 GSUSA Baseline 38% 30% 30% 33% 

 Deviation -7% 5% -2% -2%  

Notes: Measure #5 is reverse-coded. Percentages represent girls selecting the most negative response of answer choices.  
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Table 7: Girl-Focused Outcomes — High Levels of Fun FY2016 

Outcome Key 

and Key Score 
Indicator Statement 

Grade 2-3 

(Brownie) 

Grade 4-5                                 

(Junior) 

Grade 6-8 

(Cadette) 
Average 

Risk                                    

23% 

In Girl Scouts, I learn how to do things I've never done before. 23% 24% 25% 24% 

In Girl Scouts, if we do something that I have done before,                                              

the adults help me try it a new way. 
30% 20% 18% 23% 

Harmlessness 

63% 

In Girl Scouts, I trust the adults. 92% 72% 73% 79% 

In Girl Scouts, when I try something new,                                                                                             

the girls encourage and support me. 
56% 43% 39% 46% 

 Grade Level Average 50% 40% 39% 43% 

 

Notes: No GSUSA baseline data exists for these measures. 

Table 8: Girl Satisfaction — High Levels of Satisfaction FY2016 

Satisfaction       

Key Score  
Indicator Statement 

Grade 2-3 

(Brownie) 

Grade 4-5                                 

(Junior) 

Grade 6-8 

(Cadette) 
Average 

Satisfaction       

45% 
Most of the things we do at Girl Scouts are fun or interesting to me. 50% 43% 43% 45% 

Repeat                   

65% 
I enjoy coming to Girl Scouts. 79% 57% 59% 65% 

Loyalty                          

65% 
I feel like I belong at Girl Scouts. 77% 59% 59% 65% 

Recommend                

67% 
I would recommend Girl Scouts to a friend. 77% 62% 63% 67% 

 Grade Level Average 71% 55% 56% 61% 

 2015 GSUSA Baseline (Girl Scout Voices Count) 83% 58% 58% 66% 

 Deviation -12% -3% -2% -5% 

 

Notes: GSUSA baseline data does not include a loyalty measure. 
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Table 9: Valuing School — High Levels of Value FY2016 

Valuing School  

Key Score 
Indicator Statement 

Grade 2-3 

(Brownie) 

Grade 4-5                                 

(Junior) 

Grade 6-8 

(Cadette) 
Average 

Valuing School                                   

83% 

It's important to me that I really understand my school work. 94% 84% 80% 86% 

The things I am learning in school will help me later in life. 88% 79% 57% 75% 

I plan to go to college. 85% 88% 89% 87% 

 Grade Level Average 89% 84% 75% 83% 

 2011 GSUSA Baseline (Academic Success) NA 83% 77% 80% 

 Deviation NA 1% -2% 3% 

 

Table 10: Supportive Relationships — High Levels of Support FY2016 

Supportive             

Relationships   

Key Score  

Indicator Statement 
Grade 2-3 

(Brownie) 

Grade 4-5                                 

(Junior) 

Grade 6-8 

(Cadette) 
Average 

Supportive           

Relationships                                   

69% 

My friends think it's important to do well in school. 60% 47% 47% 51% 

My teachers encourage my questions and creativity about the world. 81% 59% 54% 65% 

In Girl Scouts, the adults encourage my questions and creativity about the 

world. 
85% 71% 75% 77% 

My family members encourage my questions and creativity about the world. 90% 79% 84% 84% 

 Grade Level Average 79% 64% 65% 69% 

 2011 GSUSA Baseline (Academic Success) NA 78% 73% 75% 

 Deviation NA -14% -8% -6% 

 

Notes: GSUSA baseline data  does not include data from Girl Scout Brownies or a measure of support from adults in Girl Scouts. 




